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Trading Update

UK &
Group®® us ROW®S) Group®® us
Ireland

Total revenue (9.7%) (10.9%) (9.7%) (0.5%) (8.5%) (10.9%)
Box Office (12.8%)  (13.9%)  (12.7%)  (4.2%) (11.6%)  (13.9%)
Retail (7.4%) (8.3%) (8.7%) 2.0% (6.3%) (8.3%)
Other Income 2.2% (0.4%) 7.4% 9.9% 3.6% (0.4%)

v Improvement in Box office performance vs 6M 2019
¥ Strong retail and other income performance

¥  Strong four weeks ahead with Jumanji and Star Wars

Notes: trading update for the period 1 January 2019 to 1 December 2019

(1) Pro-forma results reflect the Group and US performance had Regal been consolidated for the entirety of the period from 1 January 2018. For the purposes of percentage movements, the same comparative period has been applied.
(2) Constant currency movements have been calculated by applying the 2019 average exchange rates to the 2018 performance.

(3) ROW is defined as Rest of the World and includes Poland, Romania, Hungary, Czech Republic, Bulgaria, Slovakia and Israel
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Upgrading Integration Benefits
%  Significant efficiencies achieved to date including

% Public to private company costs

4 $190m ¥r  Optimisation of functions
* $150 +90% % Procurement (IT contracts, Insurance)
m
+50% I 7 Key revenue initiatives:
(]
* $100m $100m #  Online booking growth through reserve
+56% $70m seating and conversion to Regal web/app

7 Unlimited

% Advertising

*r  Combination benefit to support margin in 2019
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North American Market Share

Delta Regal vs. Industry Box Office

5%
Avengers: Endgame

3% m #  YTD 2019 performance vs.

1% market impacted by site closures
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*  Significant improvement in
performance post launch of
unlimited in late July 2019
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Ita Regal vs. Industry Box Office

Notes: Comscore - 2019 weekend box office data.



Regal Unlimited

MYTICKETS

Target members: 300K by year end

Pricing: $18, $21 and $23.5 per month

12 months commitment

Surcharge for premium format & booking fee

Profitable from early stage

Margin accretive



Our US Refurb Program

Premium Formats Key assumptions post
: refurbishment per site
* Admissions: +5% to +10%
e ATP: +10%
e SPP: +10%

* Other savings: Maintenance
* Landlord contribution: $1-S3m

70 agreements signed ‘
Expected Payback:

\ 2-4 years /

20 sites to be refurbished in 2020

100 sites over next 3 years
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2020 Film Slate
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https://mozipremierek.hu/movie/1839-minyonok-2
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Disclaimer

This presentation contains forward-looking statements that may or may not prove accurate. Forward-looking
statements are statements that are not historical facts; they include statements about Cineworld’s beliefs
and expectations and the assumptions underlying them. For example, statements regarding expected
revenue growth and operating margins, market trends and our product pipeline are forward-looking
statements. Phrases such as "aim", "plan”, "intend", "anticipate", "well-placed", "believe", "estimate",
"expect", "target", "consider" and similar expressions are generally intended to identify forward-looking
statements.

Forward-looking statements involve known and unknown risks, uncertainties and other factors that could
cause actual results to differ materially from what is expressed or implied by the statements. Any forward-
looking statement is based on information available to Cineworld as of the date of the statement. All written
or oral forward-looking statements attributable to Cineworld are qualified by this caution. Cineworld does
not undertake any obligation to update or revise any forward-looking statement to reflect any change in
circumstances or in Cineworld’s expectations.

This presentation does not constitute an offer of securities by the Company and no investment decision or
transaction in the securities of the Company should be made on the basis of the information contained in

this presentation.
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